
ABSTRACT 
 

Community Behavior Analysis Target Conversion 
 After Conversion Program Kerosene To LPG 3 kg 

 
 

The purpose of this research is to identify the public perception that convert the 
energy conversion program from kerosene to LPG 3kg, by analyzing the factors of 
concern in the community who converted to use LPG 3kg and also to identify 
behavioral changes that convert people to use LPG 3kg. The research methods is 
used using secondary data and primary data  to disseminate a questionnaire and 
conduct communications or frequently asked questions for consumers who are 
switching energy from kerosene to LPG 3kg in the city of Bogor. Sampling 
technique in this study is by using nonprobability / nonrandom sampling or 
sample is not random. The data has been collected relating to the implementation 
of this research will then be analyzed using descriptive analysis, correspondence 
analysis, and SEM analysis. User's perception of LPG stoves in the city of Bogor 
to the LPG stove is a whole package of LPG stoves offered by the government are 
good, but the price of LPG refill LPG still not stable and regulator components 
are often intervened. The quality of the regulator is given by the government 
which is considered less than satisfactory quality, but the components are 
considered important by the respondents. The factors that most concern city of 
Bogor society in using LPG stoves are easy and practical factors in the operation 
of LPG stoves. Only a third of total food sales respondents who felt an increase in 
profits after the use of LPG stoves and other remaining reponden felt there was no 
change in product sales revenue. Almost all respondents households and food 
vendors have switched to using LPG stoves for cooking tools of the major, 
although large of LPG users still lack of trust and doubt concerning the volume or 
content of LPG cylinders are used. The average price of the tube 3 kg and 12 kg 
in the city of Bogor is Rp14.500 and Rp76.833, 33 respectively. Places to buy 
LPG cylinder refill most sought after by society in the city of Bogor is the nearest 
shop, with an average demand of LPG is the most 2 cylinders per month for 
households and 1 tube per month for food vendors. Users and people who care for 
LPG stoves are the most prevalent among households i s both mother and father. 
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