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Rice is the staple food of the majority of Indonesian people with a total 

consumption of 98 percent from the total population. Indonesian rice consumption 

per capita is the highest in the world, reaching 103 kg per capita. Rice demand in 

Indonesia reached 24.72 million tons per year 

The population of Indonesian continues to increase with an average 

growth rate of 5 percent per five years, so that by 2020 the population is expected 

to reach 271 million people. In this case, the increase in population causing the 

need for food that will continue to grow. An increasing number of populations 

which are not accompanied by a rise in paddy land area and land quality 

degradation will led to the decreased of land productivity. Paddy soil fertility level 

is generally characterized by a low content of organic matter and nutrient 

nitrogen, this can lead to degradation of the carrying capacity and the quality of 

agricultural land so that the land productivity will down. Uncontrolled use of 

inorganic fertilizers are become to one cause of quality degradation of soil 

physical and chemical fertility.  

Intensified efforts are needed by the Indonesian government due to the 

strong mindset of farmers to use inorganic fertilizers. The use of inorganic 

fertilizers is very popular with farmers because its easy, fast response in plants 

(the results are evident) and easily available in the market. Besides the 

involvement of governments, the private sector also tried to marketing the organic 

fertilizer. 

PT. Borneo Patra Agro is a national company that hass developing plans to 

increase market share of Rhizoplex biological fertilizer products. Biofertilizer 

potential market share in Indonesia is very large, reaching 405 thousand tons per 

year or the equivalent of 33 trillion rupiahs. The problem faced by PT. Patra 

Borneo Agro is the human resource that has not been experienced in selling 

biological fertilizers as well as the difficulty in changing the mindset of farmers to 

fertilizer, which is why the level of sales are still low. 

 This study aims to analyze the existing promotional activities and their 

effects on the sales level of biological fertilizer and identify alternative 

recommendations for future implementing promotional strategies.  

From the results of multiple regression analysis of six promotional activities in 

PT. Patra Borneo Agro ie plots, sales incentives, advertising, merchandising 

division, training and meeting salespeople peasantry there are two activities that 

do not significantly affect the sales ie advertising and retrieval farmer. From the 

analysis result, sales incentive activities is the most significant influence variable 

on sales. 
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