
 

 

SUMMARY 
 

PUTRI KUSUMANINGTYAS. The effect of Training on Customer’s Business 
Performance of BTPN Daya Tumbuh Usaha Program. Supervised by IDQAN 
FAHMI dan AHMAD MUKHLIS YUSUF. 

 
Micro, small and medium enterprises (SMEs) have contributed to the 

Indonesian economy, which can be seen from the business units, number of 
workers, and the contribution to the GDP of Indonesia. As a bank that has a vision 
to become the best mass-market banks in Indonesia, PT. Bank Tabungan 
Pensiunan Nasional,Tbk (BTPN) is committed to develop SMEs in Indonesia 
through empowerment and capacity building of its own customers. The Bank does 
not only offer credit, but also training in order to provide opportunities to grow 
through the Daya Tumbuh Usaha (DTU) program. The Daya program consists of 
three sub-programs: training, business information, and new business 
opportunities. Studies conducted by the Bank and KPM MB IPB in 2013 
indicated that the training (type of training followed and frequency of training) 
associated with an increase in operating revenues. However, the relationship can 
not be explained in detail about the large increase in revenue (turnover), which is 
caused by training or other factors. And if it is true, then the influence generated 
by training on enterprises performance should be measured. The type of training is 
followed by respondents financial training, marketing training, sales training, 
training supplies, and training of human resources.  

Be attractive as well, if examined whether training directly affect the 
performance of the business or through intervening variables management 
application, for research Andria and Trisyulianti (2011) and Ahmad (2013) 
mentions that the company's performance is influenced by the presence of 
management implementation is described with the achievement of operational 
targets, marketing and finance. In this study, an analysis of the effect of training 
on the Business Performance Management Application as intermediate variables 
(intervening), as well as the relationship between the variables training, and 
business performance management implementation with its constituent 
components. This study uses secondary data from the study of Daya Tumbuh 
Usaha Program in 2013 which is a collaboration between the Bank with KPM MB 
IPB and the author is one of the team members KPM MB IPB. 

Throughly evaluation of SEM models, indicated the model in this study is a 
good fit model observed from several test models of the chi-square / df, p-value, 
GFI, RMR, RMSEA, AGFI, NFI and CFI. All the indicators that show the value 
of qualified, except p-value whose value is smaller than the minimum value, but 
this does not imply that the overall model is not appropriate. One purpose of this 
study was to analyze the effect of training on enterprises performance either 
directly or indirectly pass management application. The results showed that the 
influence of training on business performance directly (0.2) is small compared to 
the effect of training on business performance management implementation pass 
(0.3). Training greater influence if through the management application shows 
that the application of the material that has been taught by the Bank through 
training will further enhance customers' business performance is higher by 0.1 
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unit and prove that the execution of a strategy or activity in management can 
improve enterprises performance.  

Relations between training, and enterprises performance management 
implementation of the constituent indicators can be seen through the level of 
significance (t-test) and the value of the loading factor (to see the contribution of 
each indicator). Variable Training consists of five indicators, ie. the frequency of 
financial training, frequency marketing training, sales training frequency, the 
frequency of training supplies, frequency of training of human resources. T-test 
values for all indicators show the value of more than 1.96 (confidence level 0.05), 
so that all the indicators are significant to the variable training. Loading factor 
values showed the highest numbers and are able to describe or contribute most to 
the training is the frequency of financial training (0.98) of the five existing 
indicators.  

The next variable is the application management with 5 indicator variables, 
ie. the implementation of financial management, marketing management 
application, the application of sales management, inventory management 
application and the application of human resource management. T-test values for 
variables Management Application indicator shows the value of more than 1.96, 
so that all indicators significantly to the application management application 
management. Loading factor values indicate that most indicators management 
application management application is contributing to sales management 
application (1.17).   

Enterprises Performance has four indicator forming, ie. income (turnover), 
profit, business property (assets) and the rest of the loan. T-test values for each 
indicator shows more than 1.96, which means that the relationship between 
business performance indicators of business performance is significant. Loading 
factor value indicates the highest number is the revenue (turnover), profit, and the 
rest of the loan with the same value, 100. The same loading factor values indicate 
that the performance performance indicators that can describe or contributed most 
to the revenue (turnover), profit and the rest of the loan.  

Managerial implications that can be done by BTPN such as, rearrange 
schedule of training, increase customer awareness of the importance of training in 
the use of media (brochures, leaflets, etc.), monitoring, evaluation and guidance 
on a regular basis to encourage the implementation of management, as well as 
repair the module. 
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