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Business performance is an important thing that must be considered as a 

result of  factory work within a specified time frame. Business performance 

assessment can be done with indicators Return on Assets (ROA) is  which net 

factory profit with total assests and Return on Sales (ROS) is which net factory 

profit with total sales. Factors contributing is business performance are power, 

partnership and  entrepreneurship. 

This study aimed to analyze the effect of power, partnership and 

entrepreneurship on business performance at district on Jember. This analysis 

used was total sample 144 respondens. The analysis used was  Structural Equation 

Modeling or SEM by using the program package of AMOS (Analysis of Moment 

Structure) version 18. 

Based on the results of examination, the path coefficient value of power on 

business performance was 0,536 with significance level of 0,000 lower than 0,050 

and the CR value of 3,945 higher than the required critical value of 2. The path 

coefficient value of partnership on business performance was 0.360 with 

significance level of 0.030 lower than 0.050 and the CR value of 2.168 higher 

than the required critical value of 2. The path coefficient value of entrepreneurship 

on business performance was -0,207 with significance level of 0.205 higher than 

0.050 and the CR value of -1,267 CR less than the required critical value of  2. 

Based on the data analysis, it can be concluded that power and partnership 

significantly effects on business performance for white oyster mushroom at 

Distric on Jember, but entrepreneurship had no significant effect on business 

performance for white oyster mushroom at Distric on Jember.   

This research has for approaches policy makers through implications 

managerial: 1) Priority of power companies committed to be consistently for 

social by providing rewards in-materially; 2) Increased through can the routine  

control for partnership strategies; 3) exclusion spirit of the entrepreneurial  at risk 

for deciding the increased production when in time low prices. 
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