
 

 

 

 

SUMMARY 

R. PUJIYONO. Analysis of Retailer Stores’ Attitudes towards XYZ Brand of 

Paints Products and Its Competitors. Supervised by UJANG SUMARWAN dan 

HARTOYO. 

 

Consumer’s attitude toward a brand is the one of the most important 

factors which’s affecting to the consumers decisions making process (Asmoro 

2011). Based on internal company of XYZ Brand, their sales growth rate of XYZ 

Brand of paint product during the last three years (2012-2014) in the retail market 

was only in the range of 2-3%, which’s less than the national economic growth at 

the same periods at 5-6%. The purposes of this study were identifying and 

analyzing the retail stores attitudes on the attibutes of products, services and 

promotional efforts as well as the relationship between the attitudes towards 

atributes and the paints purchase level of XYZ Brand of paint product and its 

competitions in the retail stores. The research was conducted in the Jakarta city 

and surroundings areas in June 2015, by using survey method which was 

involving 120 respondens. Collected data then was analyzed by using Cochran 

test, Multiatributes Fishbein method, Biplot and Regression analysis. Sampling 

method was used a non proportional stratified random sampling. 

The study results shown that based on Cochran test; there were 17 valid 

attributes which’s consists of 5 attributes in the products dimension, 8 attributes 

within services dimension and 4 attributes in the promotional dimension. Results 

of Multiattributes Fishbein analysis showed that XYZ Brand of paints product has 

met the consumers need and expectations on the product attributes, but it has not 

met for services and promotional items. The Biplot analysis shown that XYZ 

Brand has the main characteristic in the color resistant, whereas Competitor 1 and 

3 have main characteristics were in the speed of response and easiness of ordering 

respectively.  

The regression analysis using SPSS software for the attitude of retailer 

related to dimension of product, service and promosion of XYZ brand towards the 

paint purchase level of XYZ brand by retail stores indicated that it had no 

significant correlation (sig > 0.05). This means that the retailer stores’ attitudes 

towards dimensions of product, service and promotion of the XYZ brand of paint 

product did not have a strong effect to the level of paints purchasing of XYZ 

brand even had negative impact. The analysis results on the top of mind brand 

analysis showed that XYZ brand was the first remembered brand (87.5% 

respondents) and also results of the study on the rank of brand purchase has 

showed that XYZ Brand was the first rank of paint purchace by the retailers at 88% 

(106 repsondens). Internal XYZ company research results showed that XYZ brand 

equity has successfully created a high demand of XYZ brand from the end users. 

This means that the level of purchase was affected by end users’ demand rather 

than by the ritailers. This showed that the management of XYZ brand was more 

focusing on the improving of products attributes performance rather than other 

attributes.  
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