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Soybeans is one of the main commodities because its protein content is high 

enough and inexpensive making it suitable for a source of nutrition. Soybeans is 

one of the agricultural commodities which are crucial for the national economy, 

especially as a provider of employment and source of income. The issue of the 

importance of organic foods and the lifestyle whose oriented organic food recently 

expanded in big cities. This expand is due to increasing public understanding of the 

dangers arising from modern agriculture in the long term. Therefore, causing some 

people began to change direction to consume food that is simply the fulfillment of 

basic needs but on other considerations such as the level of food safety, nutritional 

value, processing methods and environmentally friendly products. 

Lately, appeared soybeans derivative that is labeled organic called organic 

tofu. Manufactures of organic tofu facing obstacles in the process of operation and 

marketing, ncluding problems due to lack of information about consumer behavior 

organic tofu. Expensive prices of organic tofu than general tofu and the market are 

still limited cause organic tofu less known by the public.  

The research aims to 1) to identify the characteristics of the tofu consumers, 

2) Analyze the factors that influence the consumer's decision to buy and consume 

organic tofu, 3) Provide alternative input marketing strategies of organic tofu 

producers and marketers as the implications of the research results. The study was 

conducted in Bogor with 110 respondents housewife who has elected with 

convenience sampling, 110 are divided into three groups: consumers who have 

never bought but are interested to buy, consumers who have never bought but are 

not interested to buy and consumers has been bought. These data were collected 

through interview techniques and analyzed descriptively and multinomial logistic 

regression. 

The results showed the characteristics of respondents indicated that 

consumers have ever purchased mostly at the age of 26-35 years old, college 

educated, jobless, earn 1-2.5 million, high knowledge, have agree perception with 

the highest scores on sustainable organic farming, environmentally friendly, health 

benefits and higher prices.  

There are some factors that influence consumers in making decisions to buy 

organic tofu, they are job and knowledge. Consumers who are potentially interested 

in buy organic tofu are consumers who have a job and high knowledge about food 

and organic products. Managerial implications of organic tofu business doer is they 

have more actively provide the education about the importance of organic products 

and convince more that organic tofu product is well-proven for consumer. They 

could do that by creating a blog or ads in local newspapers or pamphlets containing 

information on the product. 
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