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The improvement of socioeconomic class has an impact on changes in 

consumer behavior. Consumers used detergents for washing clothes a few years 

ago, but now, they have already started to use softener and deodorizer because 

they make clothes more fragrant. The usage of softener and deodorizer has 

changed from sachet to larger packaging such as bottles and refill. Moreover, this 

strategy has been done by the company in order to reduce rubbish resulting from 

sachet usage. Nowdays, there are many products of softener and deodorizer large 

packing clothes in market,so that retailers must take the decision to choose the 

right one. Furthermore, the decision of retailer in making a purchase depends on 

several factors : internal factors, external factors, retailer shopping experiences 

and distributor services. This study is expected to be able to explain the influence 

of the retailer internal factors, retailer external factors, shopping experiences and 

distributor servicesto the purchasing decisions of large packaging softener and 

fragrance. 

Primary data was collected by using questionnaire to respondents in south 

Jakarta area. The number of respondents was 200 people and they were selected 

by using probability sampling method. While, collecting data using stratified 

sampling method. The type of questions in questionnaire was questions that the 

answer choices had been determined, and form of the answers used 5-point Likert 

scale (1 = strongly disagree to 5 = strongly agree). Data analysis and processing 

techniques used in this research were strucutural equation modelling (SEM). 

Result shows that 77% of respondents have shopping experiences more than 10 

years. All respondents have been shopping and selling large packing clothes 

softener and fragrance for more than 2 years.  

Results shows that variable of retailer internal factors, retailer external 

factors, shopping experiences and distributor services significantly positive 

influence on purchase decisions of large packaging products. Profit indicator 

variable give the most contribution in forming the latent exogenous internal 

factors. While, variable indicators of product availability in retailer competitor 

and trends of consumer demand give the most contribution to form latent 

exogenous external factors. Price indicator variable give the most contribution to 

form latent exogenous distributor services. 
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