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SUMMARY

HASDEVI AGRIPPINA DRADJAT. The Influence of Perceived Technology,
Perceived Risk and Institution Based Trust Towards Online Trust and Service
Usage of Online Bike. Supervised by LILIK NOOR YULIATI and MEGAWATI
SIMANJUNTAK.

The problem of congestion has become a phenomenon attached to daily life,
especially for the citizens of big cities in Indonesia. One of the transportation that
can be a solution to cope with traffic jams is online bike. Online bike is currently
known as a business opportunity for young businessmen which is also useful to be
one of the popular transportation. Based on a survey conducted by Indonesian
Consumer Foundation (2017), the reason for the use of online transportation
services is cheap (84.1%) and fast ;--—"""""'"N- ating sequence of online
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sampling with kish grid approach. The terms ofzespangen IS S the
respondents who have an online bike applicatior; / kit }ﬁg elﬁ( glon
and use the online bike service at least once a month.a processing ‘technique
used in this research is Structural Equation Modeling (SEM) with LISREL 8.7
software and descriptive analysis using SPSS 24.

Based on the results of the study, it is found that the majority of respondents
are women in the age group of 15-24 years old and students with undergraduate
background of education. Ownership of vehicles dominated by cars, motorcycles
and bicycles. Online bike users are dominated by the 15-24 years age group and
this age group has three online bike applications that tend to compare the three
online bike before deciding to use the particular one. The majority of respondents
use Grab (96%), followed by Gojek (89.5%) and Uber (56.5%). Rarely frequency
of used is dominated by Uber (56.5%) whereas in the category of often and
always are dominated by Grab. The cash payment method is dominated by Uber
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(96.5%) and non-cash payment method is dominated by Gojek (33.5%). The
feedback rating is dominated by Grab (46.9%). The ranks of the reasons of using
online bike for Gojek and Grab brands are price, promotion, convenience,
security, easy to get, driver and method of payment. A slight difference on the
Uber which is easy to obtain is not included in the sequence of reasons for the
selection of Uber so that it can be concluded that it is difficult to get an online
bike of Uber. This phenomenon is closely related to the absence of respondents
who have only one Uber application alone. The use of Uber application is always
together with other online bike applications.

Based on the evaluation of overall model fit, this research model includes
good fit so it is feasible to do hypothesis test. Based on the measurement model
fit, the result does not include Y3 indicator which is payment method by cash.
Based on the results of structural model fit, it is obtained the result that all
hypothesis is significant except_hypethesis=2=(the influence of perceived risk
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